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iAdvertisers retrace les principaux événements de l'histoire de la publicité digitale depuis 1994 et analyse
ses prochains défis (Programmatique, Mobile, Native, Data…). Il comporte également des entretiens
exclusifs avec des dirigeants d'entreprises incontournables de l'écosystème de la publicité et du marketing
digital (Yahoo, Google, IAB, SRI, GroupM, Tradedoubler, Eulerian...).

SOMMAIRE :

Chapitre 1 : L'histoire de la publicité digitale
De la première bannière sur Wired en 1994 à l'explosion des réseaux sociaux et du Mobile, l'essor du
Programmatique et le renouveau du Native Advertising, ce chapitre retrace les principaux événements de
l’histoire de la publicité digitale et vous aidera à mieux comprendre les dernières tendances du marketing et
de la publicité.

Chapitre 2 : Les prochains défis de la publicité digitale
Programmatique, Mobile, Modèles d'attribution, Big Data, Cross device, Trafic non humain, Audience
Planning mais aussi Kick-back et Adblockers, ce chapitre évoque sans retenue les principaux défis de la
publicité digitale. C’est un véritable guide pour accompagner la réflexion des annonceurs comme des
agences.

Chapitre 3 : Entretiens
Des entretiens sans langue de bois avec des dirigeants de l'écosystème de la publicité et du marketing digital
:
- Véronique Pican, DG France de Yahoo
- Sophie Poncin, Présidente du SRI
- David Lacombled, Président de l'IAB
- Christophe Dané, Président de Digitall Makers
- Emmanuel Brunet, CEO de Eulerian
- Pascal Gayat, DG France de Tradedoubler
- Olivier Mazeron, CEO de GroupM Connect France
- Pierre-Emmanuel Cros, ex-DG France de Performics
- Ben Williams, Directeur de la communication de Eyeo - Adblock Plus
- Grégoire Peiron, Country Lead France Google Doubleclick
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From reader reviews:

Mary Barker:

This iAdvertisers: L'histoire et les prochains défis de la publicité digitale (French Edition) book is just not
ordinary book, you have after that it the world is in your hands. The benefit you receive by reading this book
will be information inside this e-book incredible fresh, you will get data which is getting deeper you read a
lot of information you will get. This specific iAdvertisers: L'histoire et les prochains défis de la publicité
digitale (French Edition) without we know teach the one who examining it become critical in imagining and
analyzing. Don't always be worry iAdvertisers: L'histoire et les prochains défis de la publicité digitale
(French Edition) can bring once you are and not make your handbag space or bookshelves' become full
because you can have it with your lovely laptop even telephone. This iAdvertisers: L'histoire et les prochains
défis de la publicité digitale (French Edition) having good arrangement in word along with layout, so you
will not truly feel uninterested in reading.

Martha Skaggs:

Your reading sixth sense will not betray a person, why because this iAdvertisers: L'histoire et les prochains
défis de la publicité digitale (French Edition) reserve written by well-known writer who knows well how to
make book that can be understand by anyone who else read the book. Written throughout good manner for
you, dripping every ideas and producing skill only for eliminate your personal hunger then you still question
iAdvertisers: L'histoire et les prochains défis de la publicité digitale (French Edition) as good book not
merely by the cover but also from the content. This is one publication that can break don't assess book by its
deal with, so do you still needing another sixth sense to pick this!? Oh come on your reading sixth sense
already said so why you have to listening to another sixth sense.

Karen Nash:

This iAdvertisers: L'histoire et les prochains défis de la publicité digitale (French Edition) is new way for
you who has curiosity to look for some information mainly because it relief your hunger details. Getting
deeper you onto it getting knowledge more you know otherwise you who still having tiny amount of digest
in reading this iAdvertisers: L'histoire et les prochains défis de la publicité digitale (French Edition) can be
the light food for yourself because the information inside this particular book is easy to get simply by
anyone. These books create itself in the form that is certainly reachable by anyone, yes I mean in the e-book
contact form. People who think that in e-book form make them feel drowsy even dizzy this book is the
answer. So there isn't any in reading a book especially this one. You can find actually looking for. It should
be here for an individual. So , don't miss this! Just read this e-book variety for your better life and
knowledge.

Everett Barton:

Do you like reading a e-book? Confuse to looking for your chosen book? Or your book seemed to be rare?



Why so many question for the book? But virtually any people feel that they enjoy intended for reading. Some
people likes studying, not only science book but additionally novel and iAdvertisers: L'histoire et les
prochains défis de la publicité digitale (French Edition) or maybe others sources were given understanding
for you. After you know how the fantastic a book, you feel want to read more and more. Science book was
created for teacher as well as students especially. Those textbooks are helping them to add their knowledge.
In additional case, beside science guide, any other book likes iAdvertisers: L'histoire et les prochains défis de
la publicité digitale (French Edition) to make your spare time more colorful. Many types of book like this.
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